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== SASHA SAHVI

| am passionate about creating various
types of impact in this world. Buliding
communities have become my utmost
iINterest, and | am keen to develop my
skills and experience by collaborating
with brands from various industries.

ABOUT ME



(2005)

SAMUELL HIGH SCHOOL

C 201 )

TWU
SCHOOL OF BUSINESS

EDUCATION e
BACKGROUN D SCHOOL OF PSYCHOLOGY




( 2014 )

FOUNDER
EXPENSIVE WOMAN

Here is our place. Each of us
are ready to sit here. To
unlearn with curiousity.
Unhide with Bravery.

( 2016 )

CREATIVE WRITER
CAREER BRANDS

Designing digital platforms
and professional avatars
for aspiring job seekers.

( 2025 )

TECH EXECUTIVE
FOURTH QUARTER PROS

Creating high-level visibility
concepts for various
projects and clients
around the world.




" |
BRANDING
HIGH-LEVEL
PROJECTS

TEAM DESIGN

'f_"_‘! J | ’.r" '*..'—':' \
v ~—/ —_— , — =



PREVIOUS '
PROJECTS =

CYBER SECURITY PROJECT
FOR UNITED AIRLINES

The CrowdStrike event was a painful
reminder that it's hard to prepare for
the unpredictable. Airlines were
particularly hard hit. United had to
ground nearly 700 flights on Friday, July
19, and more than 700 over the following
two days, according to tracking service
FlightAware.



PREVIOUS PROJECTS

BRAND IDENTITY FOR
EXPENSIVE WOMAN NONPROFIT

As women, were so often put into
boxes-told where we can and
cannot be, and who we can or
cannot become. We've felt this. Yet,
N  our friendship, we found
something liberating: permission to
be our truest selves, unfiltered and
unbound by expectations.
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